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introduction

Managing Director of paythru Limited 

Previously ran KBA Marketing, a business specialising in marketing Financial Services – included working with the 

charity sector e.g. PDSA and Royal British Legion.



key fundraising challenges facing the charity sector

Overdependence on the older segment of the population

o People in their 70’s and 80’s make up only 11.8% of the current population – these are often the targets for 
charity fundraising because they match the responder profile (“Dorothy Donors”)

o People aged 40 – 60 years represent 27% of the population = c16.7 million people – they also own about 
80% of the UK wealth – these should be the targets!

o People < 40 do give - Children In Need/Sport Relief are proof

Engaging the younger audience

o How to turn impulsive,  one off giving into a more lasting relationship

“Large donor vacuum”

o Replacing large corporate partners is not only extremely difficult in itself, but also has implications on forward 
budgeting and expenditure programs 

Decline in legacy income

o Legacy donations have decreased in value during the recession, although there has been an increase in the 
number of legacies received (NCVO/CAF)

Donor fatigue

o The largest reason is generally budget exhaustion – natural disasters can wipe out the donation budget of a 
charitable giving household



why is the mobile phone an ideal fundraising channel?

It’s a key medium to communicate, engage and convert younger audiences

o Median age of an internet browser is 37

o Early adopters of technology are younger

It’s a portable and personal means of communicating with supporters

The ability to communicate one-to-one could transcend the corporate relationship

It offers a much cheaper and more personal way for the charity to engage with a donor

It can facilitate impulse donations – donations that are driven by a news story, a tv program, advert or ambient 

media

Captures data and ‘opt in’ for future relationship marketing

Haiti donations - of the French, German and UK donors surveyed by Lightspeed Research, 21.4% pledged money 
via text, and 7% by visiting a charitable website from their mobile device.

o Demonstrates a clear trend for mobile giving

o Younger population donated more

o No gender bias



future of mobile donations

Practices that would encourage greater rates of donation via mobile in the future include:

o Making it clear how much of the money pledged actually goes to the charity

o Not fixing the amount a consumer is able to contribute so that the decision is theirs

o Guaranteeing that mobile numbers would not be retained or used to contact the consumer again without their 
permission

o Enabling personal recognition

ï feedback

ï rewards

(source: MMA/Lightspeed Research April 2010)



paythru

paythru is a mobile payment specialist that provides charities with a new payment channel allowing donors to 

donate what they want, when they want, where they want through their mobile phones.

paythru offers solutions that are easy to integrate with existing systems or as simple as introducing a ‘plug and 

play’ ‘Donate Now’ button for charities’ mobile websites.

paythru works with all internet enabled mobile phones with all VISA, Mastercard and bank debit cards on all 

networks.

paythru pay out rates are considerably higher than other market options such as payforit, PRSMS. 

Gift Aid 

o paythru enables sign up at the time of the ‘give’

o up to double sign up compared to 2 stage process

o CAF estimates that almost £750 million is lost to the sector in unclaimed Gift Aid.  Maximising donor usage 

would compensate for the fall in overall donations of over £700 million (NCVO/CAF)



the paythru innovation

No downloads or data stored on the phone

Payments charged directly from credit or debit 

cards

.mobi based – no reverse billing or call centres

No pre-registration or wallet required by the 

consumer

No purchase value limitation – no micro-payment 

constraints

No added infrastructure or staff costs

Real-time mobile transactions

PCI DSS Level 1 (Payment Card Industry Data 

Security Standard), Banking Industry and Gambling 

Commission compliant. SSL Secured 

Live transaction reporting, KYC (Know Your 

Customer), and fraud screening

paythru hosted, white label or direct integration 

solutions

Flexible licensing or transaction based fee model

Wherever you can make a call you can use paythru



Essex Air Ambulance online web donation screen...



then passes to paythru payment pages to process..



NSPCC



thank you

To access the paythru demo’s 

text: demo to 67766 choose ‘Third Sector’

To access the paythru charity white paper

http://www.paythru.com/white-papers

Or get in touch:

email:  hello@paythru.com

phone:  +44 (1494) 736008

web:  www.paythru.com
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